pri^listing of claims will replace all prior versions, and listings, of claims in the application: 
Jdsting of Claims: 



^ Clanarf 1 (presently amended) A method of advertising on a computer network comprising: 
y X incorporating on e or mor e adv e rtising imag e s into an interactiv e gam e ; 
presenting at least one initial advertising /mage or message; 

presenting anthe interactive game to one or more players via the computer networ k, said 
interactive game including at least one additional advertising image or message ; and, 

prompting the one or more players to /access the at least one initial advertising image or 
message as a prerequisite adv e rtising mat e rial associat e d with th e on e or mor e adv e rtising imag e s 
to playing the interactive game;-aftd 

wh e r e in th e adv e rtising mat e rial inacc e ssibl e indep e nd e nt of acc e ssing an adv e rtis e r's 
w e bsit e. 



Claim 2 (presently amended) The metnod of claim 1 wherein at least one additional advertising 
image or message is an active elemen/of the game. 

Claim 3 (presently amended) The method of claim 1 wherein the game is a trivia game and the 
associated additional advertising iipage or message mat e rial provides clues to answer trivia 
questions. 

Claim 4 (original) The method J>f claim 1 further comprising prompting the one or more players 
to access advertising material from an advertiser's website to progress in the interactive game. 

Claim 5 (original) The methpd of claim 1 further comprising providing one or more prizes to one 
or more winning players. 

Claim 6 (original) The method of claim 1 further comprising: 
compiling information on the one or more players; and 
tailoring adverting content of the interactive game to the one or more players. 
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Claim 7 (original) The method of claim 1 wherein the game is selected from the group consisting 
of: trivia games, bingo, dominoes, casino games, card games, tic-tac-toe and puzzles. 

Claim 8 (presently amended) A method in a compi/er system for accommodating advertising 

content in an interactive game comprising: 

providing an advertiser an ability to integfrate a right to f e atur e advertising content in an 

interactive game accessible on a computer network wherein: 

one or more advertising images or messages are incorporated into the game; and 
one or more players access initial advertising material associated with the one or 

more advertising images or messages as a prerequisite to playing the game^-and 

th e adv e rtising material is acc e ssibl e ind e p e nd e nt of acc e ssing the adv e rtis e r's 

websit e. 

Claim 9 (presently amended) The method of claim 8 wherein at least one of the one or more 
advertising image s or messages is an active element of the game. 

Claim 10 (presently amended) The mrethod of claim 8 wherein the interactive game is a trivia 
game and the associat e d one or moref advertising images or messages mat e rial p rovides clues to 
answer trivia questions. 

Claim 1 1 (original) The method Jf claim 8 further comprising prompting the one or more players 
to access advertising material from an advertiser's website to progress in the interactive game. 

Claim 12 (original) The methc/d of claim 8 further comprising providing one or more prizes to 
one or more winning players.. 

Claim 13 (presently amended) The method of claim 8 wherein the game is contained on a 
template, the template havmg a plurality of fields, the method further comprising: 

entering the one o/ more advertising images or messages into one or more fields in the 
template; and 

/ 
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entering the initial advertising material into one or more fields in the template. 



Claim 14 (presently amended) The method of claim 13 further comprising: 
prompting a player to input player information; and 

selecting one or more advertising images pr messages and initial advertising material 
based on the player information. 

\ Claim 15 (original) The method of claim 8 further comprising: 
compiling information on the one or more players; and 
tailoring advertising content of the interactive game to the one or more players. 



Claim 16 (original) The method of claim 8 wherein the game is selected from the group 
consisting of: trivia games, bingo, dominoefs, casino games, card games, tic-tac-toe and puzzles. 



Claim 17 (original) The method of claim 8 further comprising: 

placing the interactive game into a computer advertising spot. 

Claim 18 (presently amended) A computer readable medium having stored thereon computer 
software instructions for execution by af central processing unit to cause a computer system to 
perform the steps of ln a computer systpm, an adv e rtising gam e play e d by on e or mor e play e rs 
comprising : 

displaying one or more initial A dvertising images or messages ; and, 
displaying one or more prompts for the one or more players to access advertising material 

associated with the one or more initial advertising images or messages as a prerequisite to 

playing anthe interactive game^-af^ 

wh e r e in th e adv e rtising mat e rial is acc e ssibl e ind e p e nd e nt of acc e ssing an adv e rtis e r's 

w e bsit e. 



Claim 19 (presently amended) The computer readable medium adv e rtising gam e of claim 18 
wherein the advertising materia y tt l e ast on e adv e rtising imag e is an active element of the game. 
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Claim 20 (presently amended) The computer readable medium advertising gam e of claim 18 
wherein the game is a trivia game and the associates advertising material provides clues to 
answer trivia questions. / 



Claim 21 (presently amended) The computer readable medium advertising gam e of claim 18 
further comprising software instructions for perfuming the additional steps of: 

prompting the one or more players to acdess advertising material from an advertiser's 
website to progress in the interactive game. / 

Claim 22 (presently amended) The computer Readable medium advortiGing gam e of claim 18 
further comprisin g software instructions for performing the additional steps of: 
providing one or more prizes to one pr more winning players. 

Claim 23 (presently amended) The computer readable medium advertising gam e of claim 18 
further comprisin g software instructions for performing the additional steps of: : 

compiling information on the onJor more players; and 

tailoring advertising content of tMe interactive game to the one or more players. 

Claim 24 (presently amended) The corAputer readable medium advortising gam e of claim 18 
wherein the game is selected from the/group consisting of: trivia games, bingo, dominoes, casino 
games, card games, tic-tac-toe and puzzles. 

Claim 25 (presently amended) A computer data signal embodied in a transmission medium to 
execute an advertising game on a computer network, wherein the computer data signal comprises 
one or more code segments whichAvhen executed on a computer causes the computer to perform 
the steps o f comprising : / 

displaying one or more initial advertising images or messages ; and, 
displaying one or more prompts for the one or more players to access the one or more 
initial advertising images or messages as a prerequisite additional adv e rtising mat e rial to playing 
the interactive game , said interactive game including at least one additional advertising image or 
message^-and / 




- Page 5 of 1 1 - 



wh e r e in th e adv e rtising mat e rial is e x e cut e d by the data signal ind e p e nd e nt of acc e ssing 
an adv e rtis e r's w e bsit e. 

Claim 26 (presently amended) The computer data signal of claim 25 wherein at least one 
additional advertising image or message is an active element of the game. 

Claim 27 (presently amended) The computer daxa signal of claim 26 wherein the game is a trivia 
game and the at least one additional advertising image or message associat e d advertising mat e rial 
provides clues to answer trivia questions. 

Claim 28 (presently amended) The computer data signal of claim 27 further comprisin g one or 
more additional code segments which why executed on a computer causes the computer to 
perform the steps of: 

prompting the one or more playe/s to access advertising material from an advertiser's 
website to progress in the interactive game. 

Claim 29 (presently amended) The computer data signal of claim 28 further comprisin g one or 
more additional code segments whicft when executed on a computer causes the computer to 
perform the steps of: 

providing one or more prizes to one or more winning players. 

Claim 30 (presently amended) The computer data signal of claim 29 further comprisin g one or 
more additional code segments yhich when executed on a computer causes the computer to 
perform the steps of : 

compiling information fon the one or more players; and 

tailoring advertising content of the interactive game to the one or more players. 

Claim 31 (original) The computer data signal of claim 30 wherein the game is selected from the 
group consisting of: trivia £ames, bingo, dominoes, casino games, card games, tic-tac-toe and 
puzzles. 
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Claim 32 (presently amended) A computer readable medium having stored thereon a computer 
software template for an interactive game, the gamelised for advertising in a computer system, 
the computer software template comprisin g instruc/ions for execution by a central processing 
unit to cause a computer system to perform the stdps of : 
implementing an interactive game forma/ 

processing data from one or more initial advertising image or message fields; and 
processing data from one or more advertising material fields. 

Claim 33 (presently amended) The compu^ readable medium o ft emplat e of claim 32 wherein 
the game is selected from the group consisting of trivia games, bingo, dominoes, casino games, 
card games, tic-tac-toe and puzzles. 




1 A 

yfk Claim 34 (presently amended) The computer readable medium o ft e mplat e of claim 32 wherein 
the interactive game is a trivia game pnd the advertising material provides clues to answer trivia 
questions. 



Claim 35 (presently amended) Thp computer readable medium o ft e mplat e of claim 32 further 
comprisin g instructions for execution by a central processing unit to cause a computer system to 
perform the additional steps of: / 

processing data from one or more prize information fields. 

Claim 36 (presently amended^ The computer readable medium o ft e mplat e of claim 32 further 
comprisin g instructions for execution by a central processing unit to cause a computer system to 
perform the additional steps of : 

processing data fro/n p layer information fields; and 

processing data from audience targeting programming to customize the interactive game 
based on player information; 

wherein the audience targeting programming matches player information to advertising 
images and advertisingmiaterial to be incorporated into the interactive game. 




Claim 37 (new) The method of claim 1, wherein the at least one initial advertising image or 
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message is accessible independent of accessing an advertiser's website. 

Claim 38 (new) The method of claim 8, wherein the initial advertising material is accessible 
independent of accessing an advertiser's website. 

Claim 39 (new) The computer readable medium of claim 18, wherein the one or more initial 
advertising images or messages are Accessible independent of accessing an advertiser's website. 

Claim 40 (new) The computer dara signal of claim 25, wherein the one or more initial 
advertising images or messagesrare accessible independent of accessing an advertiser's website. 



Claim 41 (new) The methocyof claim 4, wherein said advertising material is selected from the 
group consisting of: images of products, marketing messages, logos, taglines, and jingles. 
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